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TAKING CREDIT DECISIONING TO THE NEXT LEVEL



• Manual underwriting processes bear high 
operational costs with small ticket loans

• Automating your credit decisioning process 
can dramatically reduce operational costs.

Reduce Operation Cost



• Microfinance often represents a high level of 
credit risk, which can translate into high 
default rates.

• Credit analytics and machine learning 
algorithms, can help optimise your credit 
decisions and reduce your credit losses.

Reduce Credit Loss



Enhance Customer Experience

• Microfinance borrowers often have limited 
financial literacy

• Personalising the repayment terms to match 
borrower’s profile can significantly enhance 
the customer experience.



PERSONALIZE YOUR CREDIT OFFER

YOUR
BESPOKE SCORING
Risk Assessment

YOUR
LENDING POLICY
Risk Appetite

CREDIT OFFER
Risk based pricing
Personalized Terms



LEVERAGING MULTIPLE DATA SOURCES

Internal systems 

CRM
Credit History
Transactions

3rd 
Parties 

Credit Bureau
Mobile Wallets

Data 
Partners

Employers
Agri services

Different data sources for each credit product
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Overcoming Limited Data Challenges



Bespoke models
• Different lenders focus on 

– Different credit segments
– Different credit products

• The Lending process and data collected 
by each lender can differ

Bespoke models leverage the lender’s 
domain expertise and uniqueness
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SMART CREDIT ANALYTICS PLATFORM

SMART CREDIT ANALYTICS PLATFORM



Paretix scoring optimizer

• Evaluation of new data points

• New data is tested regarding its performance

• Periodical improvements

• Score card characteristics points are optimized 

using updated data 

• Challenger  models simulation

• How implementing an updated socre card will 

improve acceptance rates, predictions and loss 

rates?



FULL SOLUTION
Scoring engine, credit policy 
engine and credit portfolio
monitoring

TRANSPARENCY
No black box, we encourage
you to understand our 
algorithms
in order to challenge them

CONTINUOUS LEARNING
Improve your decisions more
frequently with our machine
learning algorithms

BESPOKE MODEL
Bespoke models
leverage your domain
expertise and uniqueness

FAST TO IMPLEMENT
Less than 4 weeks
to full solution



Ran Shribman

rans@paretix.com

Thank you
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