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J THE ONLY FACTOR
BECOMING SCARCE
IN A WORLD OF
ABUNDANCE IS
HUMAN ATTENTION.
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EIGHT
SECONDS.

That’s the average amount of time we spend paying
attention to any given message on social media,
according to research.

In a world where your customers are bombarded with
digital content, how can your brand grab their
attention—and keep it?

Is your digital content the best it can be? Ask yourself
these four questions!

Does your ad:
« Reflect your audience?
« Convey a clear message?
e Deliver the details?
e Lead to action?

Read oh to learn more!



DO ES 1T REMEMBER THAT HUMANS ARE

REFLECT YOUR  popic wro Lok uike us
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WE'RE ALSO HARD-WIRED TO AVOID PEOPLE WHO DON'T.

Knowing this can help you choose the right face for your
campaign.

&g, FOREXAMPLE:

If you're targeting poor, female, subsistence farmers—don't use
this male, middle-class, ex-banker-turned-organic-farmer
to front your campaign.

¥ HOWEVER:
This ad does a few things well.

The subject of the photograph is clear—meaning that it takes
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KpeAnTu up at least a third of the frame. The subject is smiling and
mfﬁﬁi’fmﬁeﬂm looking directly at the camera.




DOES IT
CONVEY A CLEAR _>
MESSAGE?

Cum sa alegi
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VISUALIZE EXACTLY WHAT
YOU ARE OFFERING
AND TO WHOM.

A PICTURE MAY BE WORTH ATHOUSAND WORDS—BUT
IF IT'S CONFUSING OR VISUALLY CLUTTERED, POTENTIAL
CLIENTS WILL SKIP IT AND MOVE ON.

FOR EXAMPLE:

If you're not selling doors, this is probably the wrong image to
use. (Fortunately, this is an ad for a home improvement loan in
partnership with a door manufacturer.)

HOWEVER:
This ad does a few things well. The subject is angled towards a
vanishing point—giving the image visual depth and interest.



DOES IT
DELIVER THE
DETAILS?
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IN 12 WORDS OR FEWER,
GIVE THE VITAL STATS. =

Use numbers and percentages to capture the details of your

offer—and format for emphasis (i.e. use text size or color to

draw the eye towards the ONE most important detail).

FOR EXAMPLE:

Here's a good example of an ad that contains the key details

and has a relevant and engaging subject that matches the

target audience.

HOWEVER:

The offer details could be more prominent (larger relative to

the entire art board
the tractor makes t

). The size disparity between the man and
ne image feel lopsided. If this ad is viewed

on a smartphone, t

ne man will be very difficult to see.



GIVE CUSTOMERS ONE-CLICK RESULTS.

A well-designed ad motivates customers to take action, and makes it easy
for them to do so.

Your digital ads should lead directly to the point of purchase—in this case
a loan application form.

Opportunily banka

Ly @
Opportunity banka e EE Sve paté Hijemkee i feas 7a 5, 4 ove] korkurs ima 23 Of da b precEmsima simai Preduratnid | Pravrsa lica Paoljopriviedna gazdinstva Zaposlena | Radne angazovana lica Panzioneri
D wmretmm-o 12355 .0 mabviSemo 1 way. da nela Tvoj tafenat pretyoree u uspesan bamg?

it do @ i0j i s e Lenas i
b i mabe gezdingtve postans il ) Presve tragn do 5. akdobea, & vie o pFopodiojama prodilabe na fitos ooheer tenas i

B} Uz Lgro Ea5) kredic modete da kupite novu mehanzaciic da gradite plasteniiee fli  Zobscr fumacaenio

abjekber Ma molete sve b ste zamishli 28 svoje poljopraredno gazdinsten! Ime (obaveznoj: Prezime (obavezna)
Bl Vein o uslowma bredda maiete praciab na: sledecem links Ditpe) el pn wt
2o AR = Al ZENA
LEEary Humarser za
Mazhy firme (obavernaol
. OPPORTUNITY
Banka . - -
Maticni broj firme (ohavezno): Opsting (ohavezno):

Cloportunity barka

[T L R .

L DA | MALO GAZDINS
POSTANE VELIKO

\ AGRO EAS| KREDIT

& Bazmusliate a prasrenu swag maag Dierssa

&4 Mema brige! Tu smo da pomognenta,

&d £a Sam Svaj Gazde kredi mogete. da se prijgwts ber delasks u bearke, ovde Bitosemivaby
o re-aii av-za ke chey

Thiaidemis Miefaasimiakil B Sami #DppartnfySama £5amsyn| e

= | g j" OPPORTUMITY
.l 7 Banka YEZNDE Riok kredita U messchms ([ohavezne);

MOZDA STE
MALI, ALI
NISTE SAMI

: V4 '- & "'_‘__ : - MIKRD BTN KREDITI EL
: o | J o e PREDUZETRIKE | PRAVNA L1CA

¥ |} F . .
ey J.,.’ } : = i TREGOVCE + £ ZANATLLIE
- ZA STOLARE + ZA SALOME LEPOTE

= ZA AUTOMEHANICARE = ZA AUTOPREVOZNIKE ITD.



AUDIENCE
MESSAGE
ACTION

DETAILS

Needs key numbers, i.e. loan
size range or duration
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Kickstart your business' recovery plans £
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We are proud to be a delivery partner for the #RecoveryLoanScheme (R! ..see more M E S S AG E
#RecoveryLoanScheme
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Support available  Terms avalable No personal Businesses with ACTI O N

from £25,001 - fom 12months to  guarantees required. mnm
£150,000. 5 years.

Nothing!

Recovery Loan Scheme | BCRS Business Loans
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Two additional examloleS
from mainstream banks

wh Toland:

» decyzja online
+ oprocentowanie juz od 0,44%
+ kredyt z najnizsza marza
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THIS INITIATIVE HAS RECEIVED FINANCIAL SUPPORT FROM THE EU PROGRAMME FOR
EMPLOYMENT AND SOCIAL INNOVATION “EASI” (2014-20). FOR FURTHER
INFORMATION VISIT: WWW.EC.EUROPA.EU/SOCIAL/EASI

THIS PUBLICATION REPRESENTS THE VIEWS OF THE AUTHOR ONLY AND IS THEIR SOLE
RESPONSIBILITY; IT CANNOT BE CONSIDERED TO REFLECT THE VIEWS OF THE EUROPEAN
COMMISSION. THE EUROPEAN COMMISSION DO NOT ACCEPT ANY RESPONSIBILITY FOR

USE THAT MAY BE MADE OF THE INFORMATION IT CONTAINS.
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