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F L EX YO U R YOUR DIGITAL BRANCH IS THE CENTERPIECE OF
YOUR DIGITAL SERVICES.

D I G I I A L Using digital marketing to motivate people to visit your
digital branch is important.

M A R K E I I N G Even more important is making it easy for them to stay
there until they turn from “visitor” into “customer”.,

B U DG E I ; Is your digital branch the best it can be?

@

Here are two things you need to do well:
00  Your landing page

 Your loan application process
(Hint: Start
1 Read oh See Some great
bj ha‘l‘hg jOU v (and not so great) examp%es of both...
digi{:al branch.)
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] MICROSTART: ENTREPRENEUR 29

Are you looking for financing for your company ?

microStart offers loans up to 25.000 €

ﬂ LANDING AND s EEEE
= APPLICATION T
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IBRAHIM

Ibrahim and his wife had to flee their col
his dream: to open his own sewing work

Monthly repayment € 297,87
G re a t e a t u res . S N
’ Application fees ® € 260,00

. Design is fresh and on-trend

. Aspirational slogan and immediate —
offer of loans up to €25,000

microStart also provides free advice

« Credit calculator on first scroll
[ e | . .
O « Service details on second scroll

« (Client stories on third scroll

- “Apply for credit” button repeated on o
first and second scroll Npn— TO I m p rove:

. Include simple application form on landing page where clients
can input contact information (name, phone, email, marketing
consent, amount requested (optionally)

- Make “Apply for credit” button more prominent on the first scroll

kttrS://micmea rt.belen


https://microstart.be/en

000 Clicking Microstart’s “Apply for credit” button leads you here

ONLINE CREDIT APPLICATION

|

Please take 2 minutes to fill in this form and we will contact you as fast as possible.

FIRST NAME * LAST NAME * TITLE*

PHONE * EMAIL ADDRESS*

ZIP CODE*

PREFERRED LANGUAGE *

HOW DID YOU HEAR ABOUT MICROSTART? *

HOW DID YOU HEAR ABOUT MICROSTART? * - Select -

' WHICH TYPE OF SERVICE DO YOU WANT? *

a D =
HOW MUCH FUNDING WOULD YOU LIKE TO REQUEST? *

REASON FOR THE NEED OF (OR OTHER RELEVANT INFORMATION) *

Pe

- Select -

kttrS://microsta rt.belen

- Select - v

- Select - ™

IN ORDER TO PROCESS YOUR REQUEST, WOULD YOU PREFER AN APPOINTMENT WITH ONE OF OUR ADVISORS *

Scroll

To improve:

Don’t waste valuable space

The top banner devotes too much space to telling customers what
they already know—that this is a credit application form. After all,
you need to click“Apply for credit” to get to this page. Instead: add
information on precisely how long the form takes to complete, or re-
place with a unique selling proposition.

Reduce the time between starting the application and consent
to contact

Divide loan form into distinct steps, each with its own “submit”
outton. First ask clients to submit basic contact and consent details
oefore moving on to submit loan request details. The longer the
form, the more the chance for the client to leave before they’re done
(lack of time, ID documents, etc.). If customers can submit basic
contact data before starting the application, you can follow up no
matter what.

Don’t ask for info you don’t need to process an application

Your form should contain the minimum number of questions need-
ed to process a loan application. If you really want to know how cli-
ents found out about your MFI, ask them after they submit their loan
request.


https://microstart.be/en

— Apply now Pay online 0 +373 22801 701

ot oy acCcount
: : : ( 1 Business ioans Loans for farmers mily loans ar loans lortgage loan Credit calculator
MICROINVEST S ' ;

J MICROINVEST:
ﬂ LANDING AND rercworking peonie

We are the market leader due to the perfect mix between the

simplicity of the products, the energy of the employeses and the

personal approach in relation to our customers. For over 18 years, we
have been supporting Moldovan businesses and individuals who want
to improve their quality of life, and in addition to providing timely

financial solutions, our company is the perfect setting where 230

professionals already pursue and develop successiul careers.
E—
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~/ Great features:

- Chat bot on landing page helps
gather clients data and provide good
user experience

- Loan details and video in first scroll.
Clients can easily request a callback.

—¢ To iImprove:

- Call to action (“Apply now”) should be easier to find, e.qg. after first paragraph on landing page.

- (all to action should be longer and include a value proposition: (e.g.“Apply now to boost your
business”)

. (Call to action should be formatted to stand out on the page (e.g. using button, contrasting color,
etc.)

For you and your family

We want you and your family to live better, so we offer responsible
financial solutions that will meet your needs and help you make your
plans happen today. All you have to do is opt for a fast online loan

and Microinvest representatives will contact you.

READ MORE

Now call 022 801 701 or

Leave us your numper and we'll get back to you with ... m
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https://microinvest.md

|

ApPply now

Clicking Microinvest's “Apply nhow” button leads you here

We are all different and so are our funding needs, that's why we have prepared

method.
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solutions according to your expectations. Here you will find the best financing

kttpS://microihvest.md

Tell us what you need credit for.

Choose a financial product

Choose the nearest branch

Enter your information

IDNF / IDNO Nr. by phone

Enter contact information Gni

MName Firat name

j@

o
- | To improve:
®
Don’t waste valuable space
Half of this page is telling customers what they already know—that

they are here to apply now (because they clicked “Apply now”to get
here) Instead: replace with a unique selling proposition.

Get to consent, and get to specifics

Divide the form into distinct steps, each with its own “submit”
button. First ask clients to input their contact and consent.
Then ask clients to specificy what type of loan they want.

Visualise your contact details
Instead of a list of branches, provide a map with your branch
locations and a “Search for nearest branch” function.

THIS INITIATIVE HAS RECEIVED FINANCIAL SUPPORT FROM THE EU PROGRAMME FOR
EMPLOYMENT AND SOCIAL INNOVATION “EASI” (2014-20). FOR FURTHER
INFORMATION VISIT: WWW.EC.EUROPA.EU/SOCIAL/EASI

THIS PUBLICATION REPRESENTS THE VIEWS OF THE AUTHOR ONLY AND IS THEIR SOLE
RESPONSIBILITY; IT CANNOT BE CONSIDERED TO REFLECT THE VIEWS OF THE EUROPEAN
COMMISSION. THE EUROPEAN COMMISSION DO NOT ACCEPT ANY RESPONSIBILITY FOR

USE THAT MAY BE MADE OF THE INFORMATION IT CONTAINS.



https://microinvest.md
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