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Webinar Objectives

• To present what CSR is for the GrupaAng

• To discuss GrupaAng experience and 
lessons learnt



ANG Corporate Social Responsibility

achievements and challenges – my story.

Katarzyna Nowak

CSR Manager



• Largest independent financial advisor.

• 4 th largest company in the Polish market overall.

• EUR 7.322 million revenue in 2015 (PLN 31.62 million)

• 566 advisors

• 184 cooperative members

• 18 financial partners

• Democratic structure.

• Stakeholders dialogue.

• Independent organisation.

• No sales targets

• Sales model based on customer recommendations

About ANG Credit Advisors Coopertive



„Our mission is to create the best environment for 

credit advisors and deliver excellent financial

services to our customers, while being responsible

partner to cooperating financial institutions.”

ANG Manifesto



Our vision: „ANG as an effective cooperative

business, focused on developing human and social

capital and generating positive impact on the 

environment.”

Our values: „People, Sustainability, Happiness, 

Ethics, Education, Engagement, Entrpreneurship, 

Cooperation.”

ANG Manifesto



CSR forms an inherent part of our business strategy

At ANG we make every effort to become a company that is

socially responsible and to develop in a sustainable way –

with respect to society and environment.

Our strategy was developed as a response to the expectations

of our stakeholders and to challenges faced by our company. 

Measurable goals, max. 300 pts. In 2015 – total 71%. Business 

targets – 82%, human capital – 72%,  social capital – 89%, 

environment 42%.



We build our competetive advantage on ethical approach to 

doing business.

Key pillars of our ethical approach include: 

• Code of Ethics – how we make sure, that this is not just a „piece od paper”?

• Ethics Comittee

• Ethics Helpline: etyka@angkredyty.pl

• Principles of good practices – Conference of Financial 

Companies in Poland

Our strict adherence to ethical standards has led to concious

closing of selected revenues streams. The decision has paid off in 

2015 with 40% increase in revenue. 

Ethics and sustainable development



We are the only credit

advisors organisation and only

one of a few companies in the 

Polish financial sector that

prepares a CSR report. 

Our reasons to report:

• We are a fully transparent organisation.

• We want to show the value generated through CSR led business model. 

• It is a natural stepping stone on our co-operative development path. 

• Through reporting we engage our stakeholders and promote CSR 

attitude. 

• How we engage stakeholders through reporting?

http://raport2015.angkredyty.pl/

CSR Reporting

http://raport2015.angkredyty.pl/download/short-version-

eng.pdf

http://raport2015.angkredyty.pl/download/short-version-eng.pdf


CSR Reporting





• Our objective is to promote the positive role of financial

companies in Poland through encouraging dialogue.

• Key elements include website, magazine and annual conference.

• The conference has grown to become one of the more important

events of its kind in the industry’s business calendar, engaing 350 

attendees annualy.   

nienieodpowiedzialni initiative



Nienieodpowiedzialni initiatives



• Financial education classes in schools, our tailor–made

programmes:

- „Responsible entrepreneurship”

- „Fun finances”

• Over 30 volunteers, 500 hours of classes, 1200 participants

• Scholarship and tutoring programme engaging 9 volunteers

and 9 pupils

• 10 % of our profits is allocated

to the Foundation

Social initiatives

http://bedekimzechce.pl/



Challenges: 

• Developing new ideas from 

scratch.

• Large scale and diverse

nature of activities to 

coordinate.

• Cooperative is not 100% 

coherent

My chalenges and lessons learnt

Success factors: 

• Support from the 

Management Board

• Involvement of all

stakehoders.

• Communication is key.



• 1000 people in ANG.

• PLN250mln – value of loans and credits granted in ANG per month.

• 75% of ANG community engaged in dialogue and cooperation.

• Every fourth member of ANG community engaged in workers’

voluntary service.

• Three quarters of ANG community members borrow at least three 

books per year in worker’s library.

• PLN250k per year is spent on human sciences education in ANG 

community.

• 100% reliance on recycled paper.

• Cooperation rules with banks determined by ethics and rules of 

sustainable development.

• No misselling in the financial industry.

• Work of financial advisors with a non-competition clause as a norm 

in financial advisory sector.

Our plans



Thank you!

Katarzyna Nowak

CSR manager

Grupa ANG

katarzyna.nowak@grupaang.com



Questions



Upcoming Webinars

27.10 Green MF ENG  (15.11 RUS)

3.11 EU Code of Conduct – lessons learnt from 
implementation

9.11 Financial Inclusion Ambassador Toolkit

16.11 MFC sector overview 2016 – MFC/EMN survey 
results

23.11 Borrow Wisely Campaign 2016 results

30.11 EMD 2016 - results of the action 

14.12 MF and start-ups - summary



Thank You!
www.mfc.org.pl
microfinance@mfc.org.pl

http://www.mfc.org.pl/

