76, 000 Kazakhstan’s citizens completed training oKMF project "Increase of financial
literacy of the population”.

Recently special attention around the world is paidinancial education of ordinary citizens.
The number of public financing of the programs sent free provision to individuals of
knowledge and methodologies on effective use aaslgoving money increases.

According to analytical data in the field of incseaof financial literacy of the population, the
best results show those training systems whichoacthe innovative basis. In this regard,
projects of the Microfinance Center (MFC) were thest viable. Unlike standard high school
approach to financial training, MFC developed amque technique of increase of financial
literacy of the population which promotes not otdyacquisition of new knowledge, but also
forming of skills of their effective application.

On the example of the MFC project Financial EdwrgtiKazMicrofinance (KMF) with
assistance of parent company of KMF Fund - "Dentes’ developed the "Increase of Financial
Literacy of the Population” project, unique for kK&hstan, which is realized since December 1,
2013.

The project includes two programs: ‘Increase ofafficial literacy in family budget
management” and Increase of financial literacyusitiess management”.

The choice of these directions for training is ealiBy the following factors:

1. With growth of consumer goods in the market, urtesidents and rural residents make
expensive purchases, overestimating their financapacities. Besides, cultural
traditions and mentality force Kazakhstan citizémsnake great expenses on events in
the relatives circle — weddings, anniversaries atwd, that noticeably impacts on the
family budget.

2. According to analytical data, at most of entrepuesg family finance and business
finance are often not divided. Respectively, thenayintended for capital investment is
spent ineffectively.

Thus, the problem of insufficient financial liteyaof the population of Kazakhstan is reduced to
unpreparedness, general for the Post-Soviet cegntto transition to the market relations.
Rapidly developing financial sector offering theadable loans generates financial dependence
of masses. The debt load before financial insthgj lack of savings repeatedly strengthens
negative consequences of insufficient financialcadion of citizens.

KMF - socially responsible organization which hasngd authority in Kazakhstan and beyond
its borders not only due to successful work in thierofinance industry. Activities of the
company are also directed to support of vulnerablgments of the population, to the problem
resolution, connected with financial vulnerabily our society. In the solution of such tasks
KMF is come to the rescue by KMF Fund - "Demeu".

Having studied all aspects of lack of informatidrK@zakhstan citizens in the field of personal
and private finance and having determined the lef@leed for conducting the training sessions
as "extremely high", KMF - "Demeu" has started pobjdevelopment on increase of financial

literacy of the population.
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The most suitable format for training within thesfi training program became 10 lessons of
increase of financial literacy in family budget nagement lasting 50-60 minutes (everyone).

Distributing material has been formed and madedwvaace: 10 brochures on subjects: "How

should i choose the best loan"”, "Insurance: isettessary for me?", "What it is necessary to
know before signing the loan agreement?", "Accagndf family finance" and etc.

Further, having taken wishes of KMF borrowers iatwount, the fund has developed the 11th
module — "Loan repayment methods". Now developnaert other subjects depending on
interests of audience is planned.

All printed material on increase of financial léey is written in language that is easy to
understand as it is provided for wide audiencet thaor people of different age, with the
different education level. It includes not only tiheory, but also a practical advice, instructions,
exercises. Brochures are distributed free of chagecan be used also in house conditions as
guidlines and reference books.

In addition to desk studies KMF Fund - "Demeu" Ipaspared audio and video lessons for

rotation. As well as brochures, they are basedeahstories of KMF clients and are available

for all comers on the company website. Audio lessare also broadcast on the state radio
stations in two languages.

Video lessons represent animated films. These sanatiation stories created for the purpose of
achievement of learning efficiency comprise the l&safinancial details and are constructed in
such way so that the audience had no questionsvateing.

In November, 2015 KMF - "Demeu" has developed 5isara on increase of financial literacy
in business management, lasting 4-5 watch (evejywitlein the second educational program of
the project.

Seminars subjects: "Balance sheet”, "Cash Flowsaglement”, "Sales Techniques", "Marketing
for micro and small enterprises”, "Human resournasagement”. Representatives of small and
medium business, clients of KMF on a free basis\aaih them. For effective conduction of
studies the education guidances were produced. amdnformation addition the posters,
brochures, leaflets, etc. were issued. Handouemadtis focused on various consumer groups
and alongside with common definitions includes mepecific recommendations on own

business running.

It should be noted that lessons and seminars of l&kFheld free of charge. Our teachers have
the certificate on the right to hold the trainingnsnars among employees, clients of the
company, and also for other citizens of the remybfiersons interested to gain practical
knowledge of family budget management.

Thanks to sincere desire of the KMF managementkaiB - "Demeu” to help the citizens with
receipt of high-quality knowledge in the field afdnce, thanks to skill and professionalism of
business trainers of the company, we became weseaedsserious results of the work done.



Following the results of 2015 the 76 151 personmpleted lessons on family budget
management. The outreach of KMF clients withiis giriogram is 50%.

From November, 2015 to March, 2016 450 KMF borr@aeaive passed training in the program
"Financial Literacy in Business Management". 20@pgbe have specified in feedback "The
seminar has exceeded all our expectations!”.

100% of company's loyal customers gave the maximuoare to the handouts. 90% of them
expressed a desire to visit new seminars of KMFlaftdrery positive feedback about their last
session.

Mr. Askar Zhussupov: (experience of more than 2 years): "Tasks in ta@ing handouts that
you have given to us are quite the same as therdusituation in my business, and this lesson
has opened my eyes on its weaknesses".

Ms. Galina Plotnikova (Shemonaikha outlet, experience of more than 2syed enjoyed it. |
will definitely apply it in my business and | wallike to learn more".

Ms. Irina Andreyeva (Ridder outlet, experience of more than 3 yedisliked training very
much. Everything was clear and carefully elaborated

We are pleased that the project on improvemennahtial literacy of Kazakhstan population is
so useful for the society. We are grateful to eweeywho has been trained and is using the
knowledge gained in life, and we also thank thermational consultants Mr. Vladimir Tunitskiy
and Ms. Elena Amerova for their support in the dgwament of the project and training of KMF
business coaches. Professionalism of the expedsiasire of our entrepreneurs to grow and
develop, help us to satisfy our citizens by usiag @and useful information.



