
2nd European Microfinance Day: 
Lessons learnt from the campaign 
run by EMN-MFC and members 

from both networks 



 
Main objectives: 

1. ¢ƻ ǊŀƛǎŜ 9ǳǊƻǇŜŀƴ ŎƛǘƛȊŜƴǎΩ ŀǘǘŜƴǘƛƻƴ ƻƴ ǘƘŜ ŜȄƛǎǘŜƴŎŜ ƻŦ ƳƛŎǊƻŦƛƴŀƴŎŜ ŀƴŘ 
on its value to fight unemployment and social exclusion. 

2. To draw the attention of European media on how microfinance works in 
Europe and how it supports and helps unemployed and excluded European 
citizens of the traditional financial sector. 

3. To exchange experiences within the European microfinance sector by giving 
Ǿƛǎƛōƛƭƛǘȅ ǘƻ 9ab ϧ aC/Ωǎ ƳŜƳōŜǊǎΩ ǇŜǊŦƻǊƳŀƴŎŜǎΦ 

4. To allow local members to create bigger awareness of their achievements 
and mission at local level.  

 
 



Topic: Creating opportunities beyond microcredit  

 

Objective: to focus on the importance of the 
provision of non-financial services ς or 
accompanying activities- as a fundamental part of 
the support to the clients. 

 



Europe:  
Belgium 
Bosnia-Herzegovina 
Greece  
Hungary 
Italy 
Netherlands 
Romania 
Serbia 
Spain  

Non-Europe: 
Georgia  
Kazakhstan 
Mongolia  



 
directly involved with the 2nd European Microfinance 
Day campaign, but many more indirectly by sharing 
the different actions and events on social media.  

 

carried out  

  
 
 





Some of the actions run by  
EMN & MFC MEMBERS 

http:// www.european-microfinance.org/index.php?rub=activities&pg=2nd-european-
microfinance-day&spg=2nd-emd-local-action  
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Å Communication activities:  
ï in online and offline media  
ï special websites conceived for the event  
ï national PR campaign  
 

Å Educational events:  
ï Training and informative events  
ï Thematic conferences and workshops 
ï Financial education sessions for clients 
ï E-learning courses discounts for clients  

 

Å Disscussions/debates  
ï Evening debates about socially-committed finance  
ï Business breakfasts for local micro and small entrepreneurs 

 
Å Events for entrepreneurs  

ï Opening of co-working space for entrepreneurs (MicroCafé)  
ï EKI Business Club  
 

Å Anniversaries  
Å (..) and many more 

 
 



ÅIn addition, the social media sphere has been witness 
to a high of engagement in the form of mentions, likes, 
sharing, ǊŜǘǿŜŜǘǎΧ 





13 (out of 27) feedbacks on local actions 
received from EMN&MFC members.  

 

ÇNumber of participants at the events: 

ς1659 of participants in local events  
 

ÇGeneral feedback collected/ received: 

ςAll members have considered the feedback 
received as άǇƻǎƛǘƛǾŜέ or άǾŜǊȅ ǇƻǎƛǘƛǾŜέ. 

 



 

ÇWeb traffic:  
ς17 159 web site visitors reported by participants  
 

ÇSocial media:  
ς Facebook (mostly prefered)  

ς86 posts  
ς31 129 likes  
ς166 553 people reached out  

ς Twitter  
ς41 tweets  
ς239 retweets  
ς7503 immpressions  



 

ς7 members out of 13 reported on EMD mentions in 
local press/radio/TV:  

ςmostly written media, with a remarkable 
involvement of TV channels by AgroInvest (RS) 
and Kepa (GR).   




